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T H E  B R O W A R D  L A A I A

Clarion
R e a c h i n g  O u r  G o a l s  T o g e t h e r !

n o v e m b e r  2 0 1 8  •  v o L U m e  6  •  n U m b e r  1 1

It’s hard to 
imagine that 
2018 will soon be 
ending, but with 
more of this year 
behind us than 
ahead of us, your 
Broward LAAIA 
officers and 
directors, and 
the staff of The 
Clarion, want 
to thank our 

members for contributing to the organization’s growth and helping to 
meet our goals in this year about to close. 

To our new members: Thank you for your interest in providing a 
strong voice for our industry. Our efforts on behalf of agents and 
allies are assisted immeasurably by the support and energy of our 
growing member base. 

To our long time members: Our growth and the strength of our voice 
in Tallahassee is a direct result of your hard work, going back to the 
early years of our association. 

We all have much to be thankful for, starting with the strength and 
dedication of our members, and the officers and directors who give 
many hours of their time and even more of their energy to benefit all 
of Florida’s hard-working insurance professionals.

Plenty to Give Thanks for This November

The workers’ compensation industry will look and feel 
dramatically different in 10 years. Changes in the evolving 
workforce, along with rapid advancements in technology, are 
forcing us to ask pivotal questions about our future:

•	 How	will	we	attract	the	next	generation	of	stakeholders?
•	 What	will	the	workers’	compensation	“office”	of	the	future	
look	like?
•	 How	will	we	communicate	with	injured	workers?
•	 What	impact	will	technology	have	on	the	way	we	do	our	
jobs?

Those are among the questions we posed to our distinguished 
panelists during the most recent Out Front Ideas webinar, 
which was recorded at WCI’s 2018 Annual Workers’ 
Compensation Educational Conference this past August. Our 
guests were:

•	 Chris	Watson,	chief	operations	officer,	One	Call
•	 Susan	 Emerson,	 general	manager,	 Claims	Management,	
Disability, Leave and Workers’ Compensation, Delta Airlines
•	 Thomas	W.	Warsop,	 III,	 chairman	 and	CEO,	 York	 Risk	
Services	Group
•	 Wesley	Hyatt,	senior	vice	president	&	manager,	Workers’	
Compensation	Commercial	Insurance,	Liberty	Mutual

People
Attracting and retaining talent to the insurance industry, and 
to workers’ compensation in particular, has been a persistent 
challenge. With estimates that half of our workforce will retire 
in	 the	 next	 10	 years,	 the	 need	 to	 attract	 younger	 employees	
becomes even more urgent. At the same time, we also need to 
preserve the knowledge 
base held by the aging 

By KIMBERLY GEORGE and MARK WALLS 

THE INFORMED AGENT
People, Places and Things: The Future of 

Workers’ Compensation

Cont. on next page 3

By CLIFF DUNN
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The Latin American Asso-
ciation of Insurance Agencies 
(LAAIA) Broward Chapter was 
founded	 in	 September	 2010.	
LAAIA is an association of in-
surance professionals whose 
purpose is to protect the rights 
of its member for the benefit 
of the consumer through edu-
cation, information, network-
ing and active participation in 
the political environment and 
community service.

LAAIA of Broward County
PO	Box	17093
Plantation,	FL	33318

WWW.BLAAIA.COM

PUBLISHER 
Cynthia	Scott	

EDITOR 
Cliff Dunn 

CREATIVE DIRECTOR 
Niki Lopez

Have	 visited	 our	 Facebook	
group, available to members 
only?	It	is	fun,	easy,	and	a	great	
place for encouragement, en-
lightenment, and to celebrate 
our successes and events. We 
welcome your comments and 
suggestions. It’s another privi-
lege of membership! Visit us 
at Facebook.com/Broward-
LAAIA. 

BARRY’S 
INSPIRATIONAL CORNER

By BARRY SANDERS

Let’s get back to some 
simple concepts that in 

today’s world we seem to 
be losing: Get out from 

behind your keyboard for 
a few quality minutes. 
Look up while you’re 

having a conversation. 

http://
http://


C
LA

RIO
N
	+	3	

3

baby boomers who 
will be leaving.

Losing	 a	 claims	 examiner	 on	 an	 account	 is	 challenging	
because	it	can	take	six	to	nine	months	for	the	new	examiner	to	
learn	the	employer’s	culture,	processes	and	expectations.	That	
means we have to focus not only on finding new employees 
but also on making sure we can retain the talent we recruit 
into our industry.

Millennials	are	the	next	large	group	coming	into	the	workforce,	
and they’re the key to the future of workers’ compensation. 
This generation comprises people born between the early 
1980s	and	the	early	2000s.	Their	numbers	are	staggering.	This	
age	group	is	expected	to	exceed	that	of	baby	boomers	by	2019!

Communications, media and digital technology are hallmarks 
of these younger 
workers. They’ve 
grown up using 
s m a r t p h o n e s , 
tablets, computers 
and apps in 
their social and 
educational lives. 
That means we 
need to focus on 
providing top 
t e c h n o l o g i c a l 
resources in our 
organizations to 
attract and keep 
them.
We also need to 
understand who 
they are so we 
can	 design	 jobs	
around their core values and interests. Through research and 
experience,	 we	 know	 they	 are	 highly	 focused	 on	 making	 a	
difference in society — some even more than making money. 
They want to work in a company that shares that ideal.

Retaining millennials is another challenge. Research shows the 
trend	for	recent	college	graduates	is	to	stay	in	their	first	jobs	
for	no	more	than	two	years.	Working	as	a	claims	examiner	or	
claims	adjuster,	for	example,	can	be	frustrating.	Holding	onto	
these younger workers for any length of time requires having 
the right culture within an organization and finding ways to 
make	their	jobs	meaningful.

Caring Culture
Fortunately, there has been a shift in recent years that coincides 
with	the	goals	of	these	younger	workers.	Some	organizations	
are becoming increasingly concerned with improving the 
experience	 of	 customers,	 including	 employees	 and	 injured	
workers. These companies want their employees, clients and 
vendors	 to	 focus	 on	 preventing	 injuries	 and	 truly	 care	 for	
employees	who	do	become	injured.

Within these companies, soft skills are crucial. Empathy and 
concern as well as positive, effective communication with 
injured	workers,	is	almost	more	important	than	the	technical	
aspects of processing the claim.

Creating a positive culture is key to holding on to good 
workers. Organizations that demonstrate a commitment to 
caring for their workers are attractive to employees who want 
to make a difference in the world. Companies can do this by 
highlighting	 safety	 efforts	 to	 prevent	 injuries	 and	 focusing	
their	efforts	on	delivering	quality	service	to	injured	workers	to	
help them quickly heal and return to work.

It’s important that your claims-handling process reflects the 
service	culture	of	the	employer.	Treat	injured	workers	with	the	
same respect you would your customers.

You	 should	 also	
look to eliminate 
n e g a t i v e 
t e r m i n o l o g y 
being used in 
claims handling, 
such as the word, 
“denial.”	 Instead,	
injured	 workers	
can be told their 
claims were 
“not	 approved.”	
Then, they can 
be introduced to 
the other group 
benefits they 
have available to 
cover the medical 
condition in 

question. The tone used from the first conversation with the 
injured	worker	sets	the	course	for	the	entire	claim	process.

Keep It Simple
“If	 you	 can’t	 explain	 it	 simply,	 you	 don’t	 understand	 it	 well	
enough.”	 That	 quote	 from	 Albert	 Einstein	 explains	 one	
company’s	 approach	 to	 employees	 and	 injured	workers.	 Part	
of their training focuses on providing better customer service 
by	explaining	things	simply	and	easily.

The	 company	 also	 uses	 direct	 deposit	 for	 injured	 workers.	
Since	 the	 company	 began	 that	 process,	 they	 no	 longer	 get	
phone calls saying a check was not issued. The insurer requires 
the money to be deposited three days before it is actually due.

Making	 employees’	 jobs	 easier	 is	 also	 a	 key	 goal	 of	 evolved	
organizations. Our speakers said they constantly assess the 
tasks	 within	 jobs	 to	 find	 those	 that	 don’t	matter	 at	 the	 end	
of the day. This allows workers to spend their time on the 
things that are most 
important.

Cont. from page 1

Cont. on next page 4
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The entire claims 
process should be 

constructed in a manner that makes it as easy as possible 
for	 the	 injured	 worker	 and	 those	 processing	 their	 claims.	
Organizations can see how well they’re doing this by surveying 
both groups.

One	 way	 to	 measure	 the	 experience	 of	 injured	 workers	 is	
through	 the	 use	 of	 Net	 Promoter	 Scores,	 a	 management	
tool that gauges the loyalty of an organization’s customer 
relationships.	 Much	 of	 the	 health	 industry,	 as	 well	 as	
consumers, are measured this way already.

Technology
A big part of the change occurring in workers’ compensation 
is	 the	 use	 of	 technology.	 Automation,	 for	 example,	 could	
potentially process thousands of routine claims. But a key 
point to understand is that technology should not be a way 
to eliminate people. The human element is vital to effective 
claims handling.

Instead, robotics, artificial intelligence and other types of 
technology can be used to handle the more mundane aspects 
of	a	claim,	allowing	the	claims	examiners	to	spend	more	time	
on areas of a claim in which they can add value and make a 
difference. Technology should enhance or augment the human 
expectations.

Ultimately, the use of technology should be determined 
through a collaborative effort among the various stakeholders 
involved. The overall goal is to ensure the best outcomes 
possible by using automated intelligence to get the right cases 
to the right decision makers at the right time.

Places
According to our panelists, office space with few walls and 
no set locations for specific workers is the wave of the future. 
Flex-space	 locations,	 bright	 colors,	 areas	 for	 group	 work,	
and some sit/stand desks are increasingly being used in the 
industry. These enhancements encourage employees to work 
more collaboratively.

In some companies, managers have no offices and employees 
decide	where	to	sit	each	day.	Some	employees	report	that	this	
set up creates more opportunities to better understand what 
other department members actually do. One speaker said a 
worker	reported	that	sitting	next	to	a	nurse	on	occasion	gave	
him more insight into medical aspects of claims.

Telework is also becoming more attractive to both employees 

and organizations as they struggle to find affordable real 
estate. Technology allows companies to support people in a 
variety of locations. Employees who work from home use tools 
such	as	video	chats	to	engage	with	coworkers	and	others.	Many	
organizations are also switching to cloud-based infrastructures 
so that data and resources can be accessed from any computer 
in any location.

Our	speakers	added	that	 judging	by	unanswered	phone	calls	
and e-mails, it is readily apparent if someone is not suited for 
working from home. Those who can effectively work remotely, 
however, have lower turnover rates and higher productivity.

Things
InsurTech and other industry disruptions have generated hype 
for the last several years. But how does that occur in an industry 
such as workers’ compensation with its heavy regulation and 
legacy	claims	systems	that	can’t	be	changed	quickly	or	easily?

As we heard, it’s more a matter of evolution than disruption, 
and it can be either intimidating or enlightening. It’s important 
to remember that the younger employees entering the 
workers’ compensation industry have grown up surrounded 
by technology and won’t tolerate working on mainframes for 
long.

Instead of full-scale, complete changes, organizations can 
look at various components of their systems and adopt newer 
technologies to improve their processes. In addition, machines 
can	do	 some	 things	 expertly,	 but	 they	 can	never	 replace	 the	
human touch.

One speaker stressed the importance of keeping the human 
in the loop. At some point in an automated process, there is 
a	 need	 for	 a	 live	 person.	 Systems	 should	 be	 developed	with	
the built-in ability to allow a person to take over and make 
decisions at the appropriate time.

It’s important to keep regulators informed of any technological 
changes that are made to avoid spending time and money on 
something the organization won’t be able to use. It’s also wise 
to consider any possible unintended consequences that may 
arise.

The evolving workforce and changes in technology will change 
the face of the workers’ compensation system. The question is, 
will	we	be	ready?

This article originally appeared on October 2, 2018 at 
PropertyCasualty360.com. Reprinted with sincere thanks.

Cont. from page 3
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UPCOMING EVENTS
On Wednesday, November 14, 2018,	 join	 your	 Broward	
LAAIA	 chapter	 and	 members	 for	 our	 Monthly	 Member	
Connection	Meeting.	Our	guests	will	feature	a	panel	of	experts	
who will discuss and answer your questions about Errors and 
Omissions	 policies.	We	 will	 welcome:	 Steven	 J.	 Chackman,	
Esq., from the Law Firm of Bernstein, Chackman, Liss; Brent 
Winans,	an	expert	witness	 from	Plastridge	Insurance;	and	a	
representative	from	Standard	Lines	Brokerage.	

WHERE:	 Plantation	 Preserve	 (7050	 West	 Broward	 Blvd.,	
Plantation,	FL	33317)
COST:
First	 Broward	 LAAIA	 Member	 and	 Sponsors:	 Free	 with	
Coupon
Additional	Broward	LAAIA	Member	and	LAAIA	Members:	
$25
Non	Members:	$35
Guests	and	Walk	Ins:	$45

To register, please CLICK HERE: 

You	are	cordially	invited	to	attend	a	FREE 3-hour	Continuing	Eduction	Lunch	and	Learn	event	in	partnership	with	FedNat	Insurance	
Company. The CE courses will be:
•	 “Demotech	 and	 Ethics:	 A	Guide	 to	 Insurance	Company	 Financial	Analysis	 for	 Producers,	 Adjusters	&	Customer	 Services	
Professionals.”	This	is	a	2-hour	General	CE	Credit	Course	(ID	98097),	conducted	by	Joe	Petrelli,	CEO	of	Demotech.
•	 “Doing	it	the	Right	Way:	Ethics	for	Insurance	Professionals.”	This	is	a	1-hour	General	CE	Credit	Course	(ID	103945),	conducted	
by	Lisa	Miller,	former	Deputy	Insurance	Commissioner,	and	CEO	of	Lisa	Miller	and	Associates.

WHEN:	Tuesday,	November	27th,	2018,	9:00	a.m.	–	1:00	p.m.	(Lunch	will	be	served	at	Noon.)
WHERE:	Doubletree	by	Hilton	Hotel-	Sunrise/Sawgrass	Mills	(13400	West	Sunrise	Blvd,	Sunrise,	FL	33323)	****SPACE	IS	LIMITED****	
Please	RSVP	no later than November 22 to rarodriguez@FedNat.com. 

BLOOMBERG—The	U.S.	Transportation	Department	
has given a boost to companies working on automated 
long-haul trucks, saying an artificial intelligence 
system	 could	 constitute	 a	 “driver”	 under	 federal	
trucking rules in a bid to ease barriers to the 
technology.

The	Federal	Motor	Carrier	Safety	Administration	will	
no longer assume that a commercial vehicle driver is 
human, according to the Transportation Department’s 
“Automated	Vehicles	3.0”	guidance	 released	October	
4, 2018. That is an initial step to allow trucks to travel 
across state lines piloted by an autonomous driving 
system.

Willingness to Overrule States

The safety regulator also signaled a willingness to 
overrule states standing in the way of self-driving 
trucks	 and	 is	 also	 studying	 how	 to	 amend	 existing	
rules to better accommodate self-driving systems.

Long-haul trucking, with its hours of cruising in 
relatively simple highway environments, is is seen 
as a key opportunity to deploy automated driving 
technologies.	 Major	
truck manufacturers 

AGENT PROVOCATEUR
New U.S. Rules on Autonomous Driving: Human 

Truck Drivers Not Required

Cont. on next page 6

By RYAN BEENE

mailto:rarodriguez%40FedNat.com.?subject=
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such as Daimler 
AG	 and	 Paccar	
Inc. are working 

on automated driving systems for commercial trucks. 
The field has also attracted several startups, such as 
Intel Corp.-backed Peloton Technology Inc., which 
has created technology to help automated trucks 
safely travel in tight platoons.

Potential to Save Lives & Benefit Economy

At	 an	 event	 announcing	 the	 new	 policy,	 FMCSA	
Administrator	 Ray	 Martinez	 said	
automated trucking technologies have 
the potential to save thousands of lives 
and benefit the economy.

“The	FMCSA	is	dedicated	to	supporting	
the creativity and innovation required 
to promote automated driving system, 
including the reform of regulations that 
may	 unnecessarily	 hinder	 progress,”	
Martinez	said.

In a 2016 test by Uber Technologies Inc.’s 
Otto unit and Anheuser-Busch InBev 
Nv, an 18-wheeler with nobody behind 
the wheel cruised more than 120 miles 
to deliver a load of beer. At the time, AB 
InBev	said	it	could	save	$50	million	a	year	in	the	U.S.	
if the beverage giant could deploy autonomous trucks 
across its distribution network.

The trucking industry’s main trade association praised 
the	updated	policy.	“This	 is	a	sound	and	substantive	
framework that rightly recognizes commercial vehicles 
are	 essential	 to	 any	 serious	AV	 policy,”	 Chris	 Spear,	
president of the American Trucking Associations, 
said in a statement.

Criticism and Safety Concerns

The	 Center	 for	 Auto	 Safety,	 an	 advocacy	 group	 in	
Washington, criticized the department’s update as a 
move away from oversight of self-driving technologies 
and as too deferential to industry.

“Despite	 deaths,	 injuries,	 and	 crashes	 involving	 a	
variety of semi-autonomous and autonomous vehicle 
technology across the country, DOT continues to insist 
that	eliminating	regulation	is	the	way	to	achieve	safety,”	

Jason	 Levine,	 the	 group’s	 executive	 director,	 said	 in	
a	 statement.	 “The	 potential	 for	 safety	 advancements	
or deadly disasters presented by autonomous vehicle 
technology is huge. Unfortunately, once again, 
NHTSA	is	coming	up	small.”

The policy allows the department to overrule state or 
local requirements that interfere with federal trucking 
regulations, addressing a concern of the trucking 
industry: that state and local automated vehicle rules 
may prohibit self-driving big-rigs from crossing state 
lines, a fact of life in long-haul trucking.

Similar Move by NHTSA in 2016

The	 FMSCA’s	 new	 interpretation	 follows	 a	 similar	
move	 by	 the	 National	 Highway	 Traffic	 Safety	
Administration	in	2016,	when	it	told	Google	officials	
the agency would view the company’s autonomous 
technology as a driver under federal auto-safety 
standards.

Other surface transportation agencies within the 
Transportation Department will adopt a similar 
stance as part of the third iteration of the department’s 
automated-vehicle policy guidance. The update for 
the first time addresses automation in all modes of 
surface transportation, including long-haul trucks, 
transit and rail, in addition to passenger vehicles 
covered by previous documents.

A version of this article originally appeared on October 
4, 2018 at Bloomberg.com. Reprinted with sincere 
thanks.

Cont. from page 5



C
LA

RIO
N
	+	7	

7

KNOWLEDGEABLE CITIZENS

Citizens Goes the Extra Mile(s) To Help
Hurricane Michael Victims

TALLAHASSEE	 —	 Responding	 to	 the	 most	 powerful	
hurricane to hit Florida in decades, Citizens Property 
Insurance Corporation employees fanned out across the 
Panhandle	in	the	days	following	Hurricane	Michael	to	help	
customers	file	their	insurance	claim.		Many	of	those	assisted	
were without power, cell phone service and in many cases, a 
roof over their heads.

Unable to contact customers through more traditional 
channels, Citizens positioned Catastrophe Response 
Centers	(CRC)	in	Tallahassee,	Panama	City,	Port	St.	Joe	and	
Apalachicola to process claims and, when warranted, provide 
reimbursement	checks	under	the	Additional	Living	Expense	
(ALE) portion of their policy to help with immediate living 
expenses.	The	self-contained	mobile	claims	centers	provided	
customers with one-stop locations to begin the recovery 
process.

“If	our	customers	can’t	come	to	us,	we	will	try	to	go	to	them,”	
said	Barry	Gilway,	Citizens	President,	CEO	and	Executive	
Director, during an inspection of Panhandle operations.

Among those victims is Cassie Conrad, who followed her 
adjuster’s	suggestion	and	made	the	trek	from	Jackson	County	
to	Citizens’	CRC	in	Tallahassee	to	file	a	claim	–	something	
she	had	never	done	before.	“I	really	didn’t	know	what	to	do,”	
Conrad said. 

Workers at the field claims center in Tallahassee reviewed 
Conrad’s	policy	and	determined	the	property	was	covered	–	
but there was a catch. The policy was in her husband’s name, 
so	the	claims	processors	needed	a	signature	from	Matthew	
Conrad, who was busy putting a temporary patch on their 
roof to protect it from rain forecast in the days ahead.
 
Instead of requiring the couple to return to Tallahassee, 
Citizens	representatives	drove	18	miles	 to	meet	 the	Grand	

Ridge	couple	and	drop	off	a	check.	The	extra	effort	
was truly appreciated. 

“Thank	 you	 so	 much,”	 Conrad	 said.	 “You	 were	
really	here	for	us	when	we	needed	you.”
 
Along	with	setting	up	CRC,	Citizens	joined	private	
insurance companies, the Federal Emergency 
Management	 Agency	 and	 the	 Department	
of	 Financial	 Services	 at	 insurance	 villages	 in	

Tallahassee,	 Panama	City	 and	Marianna	 set	 up	 by	 Florida	
Chief	 Financial	 Officer	 Jimmy	 Patronis	 for	 Hurricane	
Michael	victims.
 
In the week following landfall, the insurance villages offered 
people affected by the storm claims processing help and 
federal transitional sheltering assistance. In Panama City, 
the	 services	 are	 being	 provided	 by	 FEMA	 and	 about	 24	
property insurance companies, including Citizens.
Citizens response was not limited to field operations. In 
the week following landfall, Citizens made phone calls to 
more than 12,000 customers in the affected area.  Customer 
care representatives fielded hundreds of phone calls. As 
of	 October	 26,	 Citizens	 had	 received	 more	 than	 3,000	
Hurricane	Michael	 claims	 and	 is	 estimating	 it	will	 receive	
more than 5,000 claims from policyholders whose property 
suffered damage from the storm.

Despite the long hours, Citizens employees involved in 
response efforts said it was gratifying to know their work 
was having an impact on Floridians whose lives had been 
otherwise turned upside down.
 
“Being	deployed	for	CRC	was	a	rewarding	experience,”	said	
Vanessa	 Melendez,	 a	 CRC	 team	 member	 in	 Port	 St.	 Joe.	
“It	 felt	good	 to	be	able	 to	assist	our	policyholders	and	 the	
citizens	of	Florida	in	their	time	of	need.”

By MICHAEL PELTIER, Citizens Property Insurance Company
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KNOWLEDGEABLE CITIZENS AGENT UPDATES 

Citizens Bulletins Recap: July–September 2018

Personal Lines
·    		09.11.18	–	Increased	F

ees	for	Sinkhole	Inspection
s

·      08.16.18	–	Terrain	Issue	for	Wind-Only	Clearinghouse	Quotes

·  				07.26.18	–	Changes	to	Maintain	Monroe	County	Rate	Suspension

 
Commercial Lines

·      09.11.18	–	Increased	F
ees	for	Sinkhole	Inspection

s

 
Agent Updates

·   			09.28.18	–	Personal	Line
s:	Disciplinary	Process	for	Perf

ormance	Violations

·     09.12.18	–	Guidelines	for	Agencies	Accepting	Credit	Card	Payments

·      08.08.18	–	Alternative	Dispute	Resolution

·      08.02.18	–	Updating	Contact	Information	During	First	Notice	of	Loss		

    Entry
· 					07.11.18	–	Single	ePay

ment	Authorization	Form:	Electronic	Signature

·     07.06.18	–	Phone	Number	Changes	and	Reorganization	of	Training		

	 		Materials
 
You	also	can	find	all	bulle

tins	on	our	website. Choose News and then Agent 

Bulletins located on the left side of the page. For more helpful information, 

check	out	our	Did	You	Know?	feature	on	the	Agents	site	(you	must	 log	in	to	

view).
 
Customer representatives and agency support staff can receive these bulletins via 

email. Register by going to our website and choose News, then Agent Bulletins 

and then	Subscribe	under Email Distribution on the right side of the page.

 
You	 can	 search	 our	 freq

uently	 asked	 questions	 (F
AQs)	 under	 the	 Search	

menu bar by clicking on Search Frequently Asked Questions at the top of 

each	Citizens’	webpage.	These	FAQs	answer	many	common	questions	and	are	

available	24/7.	If	you	log	in
	to	the	Agents	site,	you’ll	get	agent-

level	answers;	if	

you don’t log in, you’ll get consumer-level answers. 

 
Agents, agency principals and licensed customer representatives can log in to 

the Agents site and submit questions via the Contact Us option of our website. 

Citizens should respond within three business days.

https://www.citizensfla.com/-/20180911-increased-fees-for-sinkhole-inspections
https://www.citizensfla.com/-/20180815-terrain-issue-for-wind-only-clearinghouse-quotes
https://www.citizensfla.com/-/20180725-changes-to-maintain-monroe-county-rate-suspension
https://www.citizensfla.com/-/20180911-increased-fees-for-sinkhole-inspectio-1
https://www.citizensfla.com/-/20180928-personal-lines-disciplinary-process-for-performance-violations
https://www.citizensfla.com/-/20180711-single-epayment-authorization-form-electronic-signature
https://www.citizensfla.com/-/20180808-alternative-dispute-resolutions
https://www.citizensfla.com/-/20180802-updating-contact-information-during-first-notice-of-loss-entry
https://www.citizensfla.com/-/single-epayment-authorization-form-electronic-signature
https://www.citizensfla.com/-/20180706-phone-number-changes-and-reorganization-of-training-materials
https://www.citizensfla.com/
https://www.citizensfla.com/news
https://www.citizensfla.com/agent-bulletins
https://www.citizensfla.com/agent-bulletins
https://www.citizensfla.com/news
https://www.citizensfla.com/agent-bulletins
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AGENT OF CHANGE
What It Means To Be An Entrepreneur

This is something worth thinking about, especially 
in these economic times: Whether you are an 
agency owner, or an outside sales person, you are 
an entrepreneur.

This means that, along with the freedom to create 
your future, you have the responsibility to do the 
same.

A brief look of any successful business will reveal 
that	 it	 is	 in	 a	 constant	 state	 of	 flux,	 reinvention,	
and	 adaptation.	 Successful	 businesses	 are	 agile,	
flexible,	constantly	testing,	 failing,	changing,	and	
re-strategizing. They consistently and routinely 
change tactics, service enhancements, often 
change markets, and frequently change marketing 
methods, messages, and media.

The	“constant”	here	is	change.	

Nordstrom	won’t	be	selling	this	year’s	fashions	next	
year.	Starbucks	will	continue	to	push	the	limits	on	
what it will sell—including movies and music—
not	 just	 more	 varieties	 of	 coffee.	 Movie	 studios	
will	 invest	 millions	 in	 new	 projects.	 Artists	 will	
release	 new	 songs:	Madonna	 is	 hardly	 the	 same	

person she was 20 years ago. 
Actors will play new roles: Al 
Pacino doesn’t play the same 
parts he once did.

Despite this, so many insurance 
professionals see themselves 
as	 “this	 kind	 of	 agent”	 or	
their	business	as	 “that	kind	of	
agency,”	 and	when	 the	market	
swings away from them, which 
it will do, they remain in place, 
hitting their heads against 
the same walls, hoping that 
tweaking their messages a little 
this way or that will bring them 

a revolutionary breakthrough.

Our	industry	has	much	more	flexibility	than	most.	
We don’t have to build factories; we don’t need 
to stock warehouses with inventory. There is no 
excuse	for	business	calcification	or	rigidity.	In	the	
end, business calcification only grows because of 
an individual’s mindset. Two takeaways: 

Strategy is a big picture business skill. Sometimes	
it requires that you take a step back; back to the 
point	of	questioning	or	expanding	your	definition	
of what you are, what you offer, and to whom do 
you offer it.	It	requires	flexibility.	Be	prepared	to	
bend.	And	don’t	expect	small	 tweaks	 to	fix	a	Big	
Tweak problem.

How can I help …?	 My	 team	 at	 BGI	 Systems	
have	 helped	 about	 3,000	 agency	 owners	 and	
team	members	 just	 like	 you	 and	 yours.	 If	 you	
have	a	problem	in	your	agency,	there’s	a	99.99%	
chance	that	we	have	experience	in	the	areas	with	
which you need help. To learn more, call me at 
877-208-9649.	

By BILL GOUGH, Allstate Hall of Fame Member
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SPECIAL EDITION
Insurance Claims So Crazy They Must Be True!

Property	&	Casualty	adjusters	encounter	plenty	of	
mundane claims: flooded basements, trees falling 
in attics, and cars backing into one another at the 
grocery	 store.	 But	 every	 adjuster	 has	 at	 least	 one	
unusual	claims	story.	You	know	—	the	ones	that	are	
shared over drinks at a conference or during lunch 
at an industry event.

The stories are probably embellished a little over 
the years, but they’re memorable because of the 
situation	or	the	policyholders	involved.	Here	are	a	
half-dozen of them.
Related: Numbers are fine, but they only tell half 
the story

No. 1: Slip-Sliding Away: Everyone knows about 
floater policies, but this tale takes it to a whole new 
level. David LeNorman, senior investigator and 
adjuster	for	Alaska	Adjusters	in	Anchorage,	recalls	
one homeowner’s claim that literally went off the 
rails.

Members	 of	 the	 family	 who	 owned	 the	 property	
in question were longtime residents of the village 
of	Aniak	 in	Western	Alaska.	Some	60	years	prior,	

the claimant’s father had built a 
1,000-square-foot store, and the 
family lived above it. A river flows 
not too far from the structure.

In	 Alaska,	 a	 “break-up”	 is	 what	
happens when ice breaks up, 
typically in the spring, and travels 
down river. In this instance, several 
immense blocks of ice had created a 
dam that blocked the water behind 
it, causing the water level to rise in 
the river by the store.
“The	family	was	watching	TV	and	
said they felt like the house was 
floating,”	 LeNorman	 recalls.	 The	

structure was indeed moving, as it had been built 
atop a series of logs; the sediment at the location 
was too sandy to build on without having a solid 
foundation to hold it in place.

A corner of the store was damaged, and the entire 
building	 shifted	 about	 3	 feet.	 Luckily,	 the	 store	
had been placed on the riverbank near a rock 
outcropping; a corner of the platform got caught on 
the rocks, which protected the store from floating 
away down river.

“How	many	people	can	say	they	were	sitting	there	
watching	TV,	and	an	iceberg	floats	by	the	window?”	
LeNorman quips.

2. Madame Butterfly: A young woman had been 
in a car accident that involved her T-boning a truck 
that	was	making	 a	 left	 turn	 in	 front	of	her.	Mark	
Nixon,	 president	 of	 St.	 Louis-based	 Nixon	 and	
Company, received the claim and the insured gave 
him the address where they should meet.

It turned out to 
be a biker bar in 

By PATRICIA L. HARMAN, SHAWN MOYNIHAN

Cont. on next page 11
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rougher part of 
town. Dressed in 
khakis,	Nixon	felt	

as awkward as he looked. Fortunately, the bar was 
relatively empty when he entered.

“It	looked	like	a	set	out	of	the	movies,”	he	described.	
“The	jukebox	was	playing	‘Bad	to	the	Bone’	pretty	
loudly, and there was a woman in the back of the 
bar	in	a	completely	see-through	negligée.”

Nixon	noticed	that	she	had	a	giant	butterfly	below	
the waist, but the more immediate problem was, 
how would he get a recorded statement from a 
scantily	clad	woman?

As he was asking her about the accident and getting 
the	details,	Nixon	thought	he	was	being	careful	to	
just	look	at	her	eyes.	“In	reality,	I	was	looking	at	her	
butterfly.”	 She	 noticed	where	 he	was	 looking	 and	
casually	said,	“It’s	a	butterfly.”

3. Mice in the House: Usually, a mouse or two in 
the house isn’t a big deal. But one couple had an 
experience	that’s	worthy	of	a	horror	movie.

The couple was married and left for a month-long 
trip	 to	Greece.	While	 they	 were	 away,	 the	 power	
went out and their upright freezer defrosted. The 
food coagulated and spilled out onto the garage 
floor.

Nixon	 received	 the	 claim	 and	 learned	 that	 the	
couple’s house was infested with mice from the 
freezer	melting.	“When	I	arrived,	the	house	smelled	
like it was infested by mice. I told them I didn’t 
think they had coverage because it was damage 
from	rodents.”

The claims manager confirmed that the couple did 
not have coverage for the loss, but the claim was 
escalated to someone else at the insurance company 
who said the company would pay for the loss.

Nixon	 went	 back	 to	 the	 house	 and	 assessed	 the	
damages.	 An	 exterminator	 was	 hired,	 and	 he	

stopped by daily to remove literally dozens of mice. 
When	Nixon	was	 talking	 to	 the	 exterminator,	 he	
learned	that	mice	don’t	usually	eat	meat.	“Are	you	
sure	 the	 house	wasn’t	 infested	 before?”	 asked	 the	
exterminator	as	he	pointed	out	the	field	behind	the	
house.

Nixon	held	up	the	claim	again,	but	it	was	reinstated.	
The	damage	to	the	house	was	substantial.	“Mice	were	
eating	the	bait	and	going	into	the	walls	and	dying,”	
explained	 Nixon.	 The	 ceilings,	 walls	 and	 carpets	
had to be pulled out because the entire house was 
infested.	 By	 the	 time	 the	 job	 was	 completed,	 the	
exterminator	had	pulled	hundreds	and	hundreds	of	
mice out of the house.

But that’s not even the end of the story …

4. Fluffy is Missing! While their home was being 
exterminated	 and	 rebuilt,	 the	 owners	 stayed	 at	 a	
motel	in	St.	Louis.	Their	little	dog,	Fluffy,	got	loose	
and	was	kidnapped.	The	owners	 told	Nixon,	 “We	
want to put up a reward. Will the insurer pay for 
it?”

Again,	Nixon	told	them	he	didn’t	 think	there	was	
coverage, but the insurer agreed to pay for the 
reward.

The	following	night,	Mr.	&	Mrs.	Insured	were	on	the	
local	news	saying,	“Our	dog,	Fluffy,	was	kidnapped	
because the insurance company put us up at this 
hotel. We’re offering a $500 reward to get our dog 
back, and the insurance company has agreed to pay 
it.”

When they didn’t get a response to the $500 reward, 
the president of the insurance company authorized 
an increase in the reward to $2,000. When no one 
responded, the insureds asked if they could keep 
the money and use it to purchase a new dog. The 
insurer agreed.

A version of this article originally appeared on 
December 22, 2017 at PropertyCasualty360.com. 
Reprinted with sincere thanks.

Cont. from page 10
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INDUSTRY INSIDER
Tackling Flood Damage to Dwellings

Although	Hurricane	Florence	 is	 gone,	 the	destruction	 and	
damage	 remain.	And	hurricane	 season	 runs	until	Nov.	 30,	
which means that the potential for serious flooding isn’t over. 
Add in autumn rains with rivers, streams and lakes possibly 
overflowing their banks, and homeowners may still have to 
contend with wet, soggy buildings and saturated personal 
property.

Dealing with flood damage in a dwelling is a bucket-list 
worst	experience.	There,	that’s	right	out	on	the	table.	A	home	
becomes a mess of such significance that it’s hard to see 
as a home; it’s a depressing mess that quickly becomes an 
emotional and logistical monster.

Surface	water	floods	are	daunting	and	potentially	dangerous	
within which to conduct recovery. Any surface flood water 
is	 immediately	 considered	 Category	 3	 water,	 as	 defined	
by the Institute of Inspection Cleaning and Restoration 
Certification	 (IICRC).	 It’s	often	called	 “black	water”	and	 is	
described	 as	 “grossly	 contaminated”	 by	 IICRC,	which	 sets	
standards for professional water damage restoration.

Yuck	—	now	what?	Flooring,	walls,	doors,	personal	effects,	
Grandma’s	 clock,	 the	 dog’s	 bed,	 sofas,	 beds,	 you	 name	 it,	
covered in gunk. Walls popping bursts of what appears to be 
mold, the air in the house thick enough to cut and smelling 
of the back corner of the basement. What’s to be done with 
it?	No	one	has	 experience	dealing	with	 this,	 the	 insurance	
adjuster	says	no	coverage,	everyone	in	the	neighborhood	is	
in	the	same	condition,	and	the	next	step	is	yours.	What???

Thank goodness the most useful tools you will need to 
turn	 that	 “what”	 into	 action	 can	be	 found	within	yourself:	

organization, understanding, elbow 
grease and a little patience.

You’ve Got This

First, be sure you’ve filed a claim with 
your homeowner or renter’s (and auto, 
if	warranted)	insurer.	Yes,	if	it’s	a	flood	
loss and you don’t have flood insurance, 
your carrier may tell you there is no 
coverage, but forge on and file the 
claim anyway. Then, ask your agent to 
provide a quote on a flood insurance 
policy.	Do	 it	now	as	 there	 is	 a	30-day	
waiting period for coverage after you 
apply for the policy, and you want to be 
ready	for	the	next	time.

Advise the organization that holds your mortgage about the 
loss, as there may be payment moratoriums available. Be sure 
to	keep	detailed	records,	as	you	may	have	income	tax	benefits	
available. Finally, keep your employer posted on what you 
are encountering.

Register with Government Agencies

You	will	need	the	claim	information	and	outcome	(denial	or	
payment) to provide to the government agency with which 
you	register	for	assistance.	Yes,	you	do	want	to	register	with	
government agencies. There might be immediate assistance 
for	 living	 costs	 that	 the	 Federal	 Emergency	 Management	
Agency	(FEMA)	provides;	FEMA	also	has	guidance	to	help	
coordinate efforts with local aid organizations or government 
agencies.	 The	 U.S.	 Small	 Business	 Administration	 (SBA)	
coordinates	 with	 FEMA,	 but	 the	 aid	 from	 the	 SBA	 is	
typically in the form of low-interest loans. Absent someone 
handing	you	cash,	it’s	the	next	best	step.	Both	agencies	accept	
applications online, and a smartphone works fine for access.

You	should	also	ask	your	neighbors	what	they’re	doing.	Share	
information	—	crowd-sourcing	what	comes	next	can	be	very	
useful.

The Sorting Process

You’ve	got	a	mess,	but	when	you	 look	at	 it	with	a	 sense	of	
urgency	you’ll	get	a	little	guidance	on	setting	priorities.	You’ll	
see personal effects 
and house finishes that 

By PATRICK D. KELAHAN

Cont. on next page 12
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are destroyed, even 
to your unpracticed 
eye. If you list the 

work to be done, personal effects are the first things to deal 
with as they’re in the way of the rest of the work. If they’ve 
been	exposed	to	water,	they	are	total	losses	so	they’ve	got	to	
go.

Again, organization is key:
•	Make	a	list	of	the	items	that	you	remove	from	the		 	
 insured premises (description, quantity, model numbers,    
and unique identification),
•	Take	video	or	still	pictures	of	each	item,
•	Put	on	your	protective	hand	covers,	eye	protection	and	
respirator, and
•	Haul	that	stuff	out	to	a	dumpster,	the	curb	or	your	local	
waste disposal site.

Cry a little if you need to, but it’s got to go. If you have any 
hesitation, remember: black water, grossly unsanitary.

Demo Time

Once all the personal effects are out of the house, consider 
what portion of the dwelling needs to be removed. Don’t wait 
for	an	 insurance	adjuster	or	government	person	 to	 see	 the	
damage, because waiting can make hazardous conditions 
worse. Take pictures and tell the claims processor what you’re 
planning.

Before you start swinging a sledgehammer, however, step 
back and consider:

•	 Am	I	or	my	family	physically	capable	of	doing	the	work?	
Even	healthy	persons	are	 subject	 to	problems	due	 to	 the	
unsanitary conditions, the unconditioned air in the house, 
pathogens that may be present, and physical dangers 
such	as	soft	flooring,	sharp	objects,	the	weight	of	wet	and	
damaged	property,	or	asbestos	content.	Many	hands	doing	
safe work is key. Again, working with neighbors or family 
may be your best approach.
•	 Are	there	unsafe	conditions	that	may	need	professional	
guidance?	Check	 out	 asbestos	 resources,	mold	 resources	
and speak with local authorities for additional guidance. 
Be sure to protect yourself as well as possible if you do 
the work yourself. Be sure the space is well-ventilated, 
use respirators or face masks and eye covering, and wear 
safe shoes or high, waterproof boots. Wash your hands 
regularly.

The Practical Side

Expect	that	the	demolition	will	task	your	physical	and	mental	
well-being. Drink lots of water, get lots of rest and try to eat 
well, not conveniently. Ibuprofen will be your friend. Pile all 

that demo stuff at the curb or in a dumpster, and know that 
all your neighbors will be doing the same.

Once	damaged	walls,	fixtures	and	flooring	are	out	and	power	
is	available,	you	need	to	dry	out	 the	exposed	framing.	You	
would be well-served to hire a professional to manage the 
drying and sanitizing process, although that may be easier 
said than done because the restoration companies will be 
busy.

If you’re doing the drying yourself, consider two actions 
that are needed: air movement at the damaged areas and 
dehumidification. The movement evaporates the moisture 
from the materials and the dehumidification allows you 
to move the moisture out in liquid form. Be prepared for 
this	process	 to	 take	 time	—	even	days	—	after	 an	extreme	
flooding event.

Then, hard surfaces and dried framing should be wiped 
down with a sanitizing solution of water and bleach (1/2 
cup	 bleach	 to	 two	 gallons	 water).	 You	might	 even	 need	 a	
mold retardant spray to treat the surfaces in addition to the 
sanitizing solution.

On To Repairs

Once the damage to the structure has been removed and 
dried, consider what needs to be repaired for the dwelling and 
compile an estimate. This step may well require a contractor, 
which is a whole other challenge. Consult with an architect 
or engineer, and local authorities to see whether you need to 
take additional action to protect your property from future 
flooding or whether there are floodplain issues to address. 
In	the	aftermath	of	Hurricane	Florence,	 for	example,	some	
homeowners may be required to raise their homes several 
feet above the current elevation.

As you already know, at that point there’s more to the repair 
than the physical work. There is temporary lodging, funding 
of	the	project,	interaction	with	local	authorities,	keeping	the	
family sane, maintaining regular schooling for the kids and 
trying to work. But you’ve arrived at the tunnel in which you 
will find the light of recovery on the way.

Organization, understanding, elbow grease and patience. 
Yes,	having	finances	to	support	the	project	is	also	important,	
but these four abilities will carry the day.

Patrick	D.	Kelahan	is	the	forensic	market	strategist	for	H2M	
Architects	+	Engineers	in	Melville,	N.Y.	He	can	be	reached	at	
pkelahan@h2m.com.

This article originally appeared on October 3, 2018 at 
PropertyCasualty360.com. Reprinted with sincere thanks. 
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INSURANCE MATTERS
As States Legalize Pot, Warnings Issued 

on Impaired Driving

U.S.	 transportation	 safety	 officials	 are	 sounding	 the	 alarm	 on	
drug-impaired driving, calling for state and federal regulators 
to do more to tackle the growing problem as states grapple with 
prescription drug abuse and adopt a more permissive stance on 
marijuana.

The	National	Transportation	Safety	Board	(NTSB)	on	Tuesday	
called	on	 the	National	Highway	Traffic	 Safety	Administration	
(NHTSA)	to	write	standards	for	devices	allowing	police	to	test	
drivers for drugs on the roadside and to give states additional 
guidance on how to combat drug-impaired driving.

Pickup Driver High on Weed & Anti-Anxiety Pills Killed 13

The	recommendations	came	out	of	the	NTSB’s	investigation	of	
the	2017	crash	 in	 rural	Texas	 that	killed	13.	The	accident	was	
caused	 by	 a	 pickup	 truck	 driver	 who	 was	 high	 on	marijuana	
and	 an	 anti-anxiety	medication	 and	 slammed	 head-on	 into	 a	
church	bus,	NTSB	found.	Video	shot	by	another	driver	showed	
the pickup repeatedly veering onto the shoulder and across the 
double-yellow line for 15 minutes.

	 “When	 you	use	 impairing	 substances,	 including	 alcohol,	 you	
do	gamble,	you	gamble	with	lives,”	said	NTSB	Chairman	Robert	
Sumwalt.	“And	that’s	what	happened.”

While	test	results	for	drugs	aren’t	consistent	across	jurisdictions	
—	an	 issue	 the	NTSB	 is	asking	 safety	 regulators	 to	address	—	
available evidence shows a substantial increase in drugged-
driving	 deaths	 as	 opiate	 use	 soars	 and	marijuana	 has	 become	
legal in multiple states.

‘Seem to Have an Epidemic Here’

Out of those drivers who died in 
accidents in 2006 and were tested for 
drugs,	 30%	 were	 positive,	 according	 to	
NTSB.	 That	 number	 jumped	 to	 46%	 in	
2015. In random roadside testing, more 
than	22%	of	drivers	 showed	evidence	of	
drug	use,	according	to	NHTSA	data.

“We	 really	 seem	 to	 have	 an	 epidemic	
here,”	 NTSB	 board	 member	 Bruce	
Landsberg said.

“The	 pick-up	 truck	 driver	 in	 this	 crash	
made terrible choices with tragic 
consequences,”	 Sumwalt	 said.	 “But	 the	
rising tide of drug-impaired driving did 
not begin with this driver, and it will 

not end with him. Law enforcement needs additional tools and 
advanced training to detect impaired drivers before they crash, 
regardless	of	the	impairing	drug	they’re	using.”

Police need better training on how to spot drivers who may be 
impaired	 and	 “oral	 fluid”	 drug	 tests	 that	 police	 can	 use	 after	
pulling	people	over,	the	NTSB	found.	The	safety	agency	called	
on	 NHTSA,	 which	 helps	 oversee	 highway	 safety	 standards,	
to create specifications for such a test so it can be applied 
consistently across states.

No Uniform National Data

NHTSA	has	 been	 attempting	 to	 address	 the	 issue.	Agency	 ad	
campaigns to discourage drunk-driving began addressing drug-
impaired driving for the first time in August and the agency 
has	held	public	meetings	on	the	issue	in	Seattle,	Baltimore	and	
Nashville.

Deputy	Administrator	Heidi	King	 said	 last	month	 that,	while	
there’s no uniform national data on the true scope of drugged-
driving, the evidence available shows it’s a growing problem. 
Roadside	testing	by	NHTSA	in	recent	years	showed	an	uptick	in	
drivers	with	substances	in	their	system,	such	as	marijuana,	and	
a	rise	of	mixing	drugs	with	alcohol.

“There’s	 not	 one	 uniform	 completely	 robust	 collection	 of	
information yet, but all of the information supports the need 
for	action,”	King	said.

A	version	of	this	article	originally	appeared	on	October	17,	2018	
at Bloomberg.com. Reprinted with sincere thanks.

By RYAN BEENE and ALAN LEVIN 
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By	ROBIN	LEWIS

LEWIS ON LEADERSHIP

10 Leadership Lessons from Richard Branson

As we give thanks this month for our 
families, our businesses, our professional 
relationships, and the many gifts that we 
enjoy, I thought I would share with you, for 
your inspiration and delight, some thoughts 
about leadership, business and living from 
one of the great living exemplars of all of 
these, Richard Branson. 

“Some 80 percent of your life is spent working. 
You want to have fun at home; why shouldn’t 
you have fun at work?”

“Complexity is your enemy. Any fool can 
make something complicated. It is hard to 
keep things simple.”

“A company is people … employees want to 
know… am I being listened to or am I a cog in 
the wheel? People really need to feel wanted.”

“I don’t think 
of work as 
work and 
play as play. 
It’s all living.”

“Engage your 
emotions at 
work.  Your 
instincts and 
emotions are 
there to help 
you.”

“You can 
never go too 
far wrong by 

thinking like a customer who’s new to the 
business.”

“You shouldn’t blindly accept a leader’s 
advice.  You’ve got to question leaders on 
occasion.”

“I believe that drudgery and clock-watching 
are a terrible betrayal of that universal, inborn 
entrepreneurial spirit.”

“The time to go into a new business is when 
it’s badly run by others.”

“There is no greater thing you can do with 
your life and your work than follow your 
passions—in a way that serves the world and 
you.”
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Latin American Association
of Insurance Agencies 

of Broward County

A G E N T S  H E L P I N G  A G E N T S

Mission Statement:
The Latin American Association of Insurance 
Agencies is an association of insurance 
professionals whose purpose is to protect 
the rights of its member for the benefit of the 
consumer through education, information, 
networking and active participation in the 
political environment and community service.

Fund-raising Events:
Bowl-A-Thon

Golf Tournament
and other events

LAAIA of Broward County
PO Box 17093

Plantation, FL 33318

WWW.BLAAIA.COM

W W W . B L A A I A . C O M

BLAAIA raised over 
$30,000 last year for 

Lifenet4families

Why the LAAIA
The Latin American Association of 
Insurance Agencies was founded 
in Miami in 1969 to unite and 
serve as a voice for independent 
insurance agents. Today, it is 
a strong network composed 
of members of various 
backgrounds and different 
roles in the industry, including 
agents, insurance firms and 
other companies.

As the Association continues to 
grow, the Broward chapter was 
born on September 2010 to serve 
the growing agency market 
in Florida.

The L.A.A.I.A. strives for an Insurance 
environment that is healthy for agents 
and fair for consumers by working on 
the following areas:

LEGISLATIVE

EDUCATION

COMMUNICATION

COMMUNIT Y

SUPPORT NETWORKING

Member Benefits
	Largest Annual Convention in South Florida 

includes an array of educational programs, 
trade fair and social events

	Monthly Network Events: Including dinners as 
part of your annual membership fees

	Legislative advocacy for issues that affect you 
and your business

	Access to more than 200 members, 
representing Insurance Companies as well as 
insurance agents and peers

	Partnership Programs

	Education: Continuing education courses 
approved by the Department of Insurance by 
certified instructors

	Gain visibility and exposure through various 
BLAAIA committees

	Monthly newsletter keeping you informed

	Reduced advertising costs in several industry 
periodicals

	Community projects through charitable 
campaigns

	Reduced member rates on events throughout 
the year

Join Our Team!

Agents like you make this
association a success! I/We certify that the above listed information is true and accurate and that we accept all 

regulations of the constitution of the Latin American Insurance Agencies

MEMBERSHIP COST         (One-time) Initiation Fee + Annual Fee

Agency (Independent Agent/Agency)  $50.00 +$400.00
Legislative Fund (Optional)  $50.00

_______________________________________________________
Credit Card # Exp. Date

___________________ ______________
Billing Zip Code                 Security Code

_______________________________________________________
Signature

_______________________________________________________
Name & Designations

_______________________________________________________
Agency name

_______________________________________________________
Principal License #

_______________________________________________________
Company Website

_______________________________________________________
E-mail

_________________________      __________________________
Phone          Fax

_______________________________________________________
Physical Address

_______________________________________________________

_______________________________________________________
Mailing Address

_______________________________________________________

METHOD OF PAYMENT
£  Check (payable to Broward LAAIA)

£  MasterCard        £  VISA        £  American Express


