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The Latin American Association 
of Insurance Agencies (LAAIA),
founded in 1969, is an 
association of insurance 
professionals whose purpose 
is to protect the rights of its 
member for the benefit of the 
consumer through education, 
information, networking and 
active participation in the 
political environment and 
community service.

INSPIRATIONAL CORNER
By Barry Sanders

“Find that inner strength to get over that obstacle. Own 
any errors and keep moving forward. If you do that, 
those errors just became valuable lessons!!!!”
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Have you visited our Facebook group, 
available to members only? It is fun, 
easy, and a great place for encouragement, 

en-lightenment, and to celebrate our successes 
and events. We welcome your comments and 
suggestions. It’s another privi-lege of membership! 
Visit us at: 
Facebook.com/latinagents.
Facebook.com/Broward-LAAIA.

 I am very excited this month due 
to a variety of reasons. Tax Season 
is complete, and we are enjoying 
beautiful South Florida Spring 
weather.  What else could we ask 
for?  Well the answer to that is the 
anticipation we are all feeling at 
the LAAIA for our upcoming 49th 
Annual Convention. Registration is 
open; hotel rooms at the beautiful 
Diplomat Resort & Spa in Hollywood 

Beach, are booking up. Please visit our website www.laaia.com, 
under the convention tab, all general attendees can register.  
Register early and take advantage of lower pricing. This year 
we have featured a very special complimentary workshop on 
Thursday at 2:00 PM, All in for Inclusion: Unleashing the Real 
Power of Diversity, I invite all of you to attend this amazing 
workshop! We have also implemented a new streamlined 
exhibitor registration where you can peruse all the speakers and their 
bios. You won’t want to miss this year’s EXTRAORDINARY convention.
 I am also very excited to announce that after seven years of 
arduous battle with legislators in Tallahassee, the AOB changes 
have passed the Senate and shortly will be signed by our Governor. 
This is a great WIN for our industry and our association. 
Congratulations to all those who have worked very hard in our 
legislative committee to make this a reality. As I have mentioned 
to all of you in previous communications, it is through the 
commitment and participation exhibited by our members that 
we achieve these wins.   
 I look forward to your participation at our networking event, 
held at Casa Juancho and do not forget to register for our 
cocktail hour at The Wharf on Thursday May 23rd, another 
complimentary night of fun, networking, and where you can 
meet many industry professionals to help advance your agency.  

Happy Memorial Day to all of you!

THE TORCH | MAY 2019 1

http://WWW.LAAIA.COM
http://WWW.BLAAIA.COM
https://www.facebook.com/latinagents
http://Facebook.com/Broward-LAAIA
http://www.laaia.com


THE TORCH | MAY 2019 2

UPCOMING 

NATIONAL 
MAY 2019

Wednesday, May 1st

Monthly Networking Dinner Meeting
6:30 to 9:30 p.m.
CASA JUANCHO RESTAURANT
2436 SW 8th Street
Miami, FL 33135

To Register go to: https://cvent.me/GDMAw

Thursday, May 23rd

Networking on the River
6:00 to 9:00 p.m.
THE WHARF MIAMI
114 Southwest North River Drive
Miami, FL 33130

Click here to register >>

Join the LAAIA alongside the Miami River, as they host a 
special networking event for professionals in the Insurance 
sector!

Tuesday, May 14th

Watch out for the Citizen’s Power Hour Lunch 

Webinar

Members only

BROWARD 

Wednesday, May 15th

Partners in Progress
Together We Can Make a Difference

6:30 to 8:30 p.m.
PLANTATION PRESERVE
7050 W. Broward Blvd. 
Plantation, FL 33317

Click here to register >>

Join our panel of experts agents as they discuss a wide range 
of topics, including progress in the insurance industry and how 
we can collectively make difference in our business and for our 
customers.

https://cvent.me/GDMAw
https://www.eventbrite.com/e/laaia-presents-networking-on-the-river-insurance-professionals-networker-tickets-60218538269
https://www.blaaia.com/events/upcoming-events/event/41/May-Monthly-Meeting
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SPECIAL ANNOUNCEMENT
ATTEND SOUTH FLORIDA’S PREMIER INSURANCE CONVENTION 
JULY 31- AUGUST 3, 2019.
The Latin American Association of Insurance Agencies Annual Convention is designed to offer informative educational 
sessions, valuable peer to peer networking, unique evening events, and countless opportunities to make connections with 
industry partners. Explore our trade fair with over 120 exhibitors with state-of-the-art products and services. Enjoy South 
Florida’s sunshine, beautiful beaches, our exciting golf tournament, and delicious local cuisine.
Don’t delay, register today!
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OUT & ABOUT

In their latest issue, Rough Notes honors LAAIA past president, Alex Dopazo and 
Dopazo and Associates Insurance Agency. Congratulations to the Dopazo family, 
Alex and his father Maximo, for their contributions not just to our industry but to our 
community. 

Click here to read more >>
 

ROUGH NOTES HONORS 
LAAIA PAST PRESIDENT
ALEX DOPAZO

HUGE TURNOUT 
OF INDUSTRY 
LEADERS!
BARSECCO BRICKELL ON APRIL 3RD

“Our goal is to make certain that our customers are never surprised if there is a 
claim. They know what is covered by their insurance and what is not.”
            —Alex Dopazo

What an amazing evening at Barsecco Brickell 
on April 3rd, for our annual insurance rock 
stars and membership call.  It was wonderful 
to see new faces taking advantage of our 
networking, educational and informational 
opportunities. Our goal to foster new and 
rekindle old relationships with insurance 
professionals while enabling growth and 
success with a “can do” attitude, was 
experienced by everyone in attendance. The 
LAAIA wants to express their gratitude to our 
very special sponsors and friends at Vertafore, 
and all who attended, who made this night 
a huge success.   

http://roughnotes.com/serving-the-melting-pot/#share
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CHARITY CORNER

PAINTING FOR HUNGER 
FUNDRAISER

On Saturday April 13 at 9:00 
am, with the help of some very 
special Bunny Helpers, our 
very own Easter Bunny visited 
the kids in treatment at Holtz 
Childrens’ Hospital with Easter 
baskets filled with goodies for 
all ages. From the wide-eyed 
faces, joyful smiles, and laughter 
heard throughout the rooms and 
hallways, it was indeed a magical 
morning for the kids, siblings 
and parents, anxiously waiting 
for the Easter Bunny’s arrival. Thank you to all that contributed, made baskets, and 
attended, your expression of love is greatly appreciated.  

Broward LAAIA had a huge turnout for Painting for Hunger fundraiser with 40+ participants 
whom all enjoyed letting their creative side shine. All net proceeds benefit Lifenet4families. 

A special Thank you to Painting With A Twist in Coral Springs for all of the fun!!
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CHARITY CORNER
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BROWARD HIGHLIGHTS

LAAIA Broward Chapter was honored to receive this plaque from Lifenet4families 
charity organization in appreciation for their volunteering and fundraising 
efforts over the years. Broward’s members, sponsors and partners have 
raised more than $100,000 and countless hours volunteering since 2011. 
Lifenet4families is their charity of choice as it serves the local community with 
many services such as giving out hot meals, to hot showers and clothing. 

Broward LAAIA is proud to be able to make an impact by giving back to the 
local community. Thank you to everyone who has done their part by either 
donating or rolling up their sleeves as this could not have been accomplished 
without you. Your community thanks you too.

Please visit www.blaaia.com to register for our Golf Fundraising event coming 
up in June. 

If Golfing isn’t for you, there is always more to be done so please go to their website at www.lifenetforfamilies.org for more 
information about their organization and on how you can get involved. 

In addition to charity, we have some exciting events forthcoming so be sure to keep an eye 
out for them in our coming issues. If you have anything that you feel is noteworthy, have a suggestion or would like to advertise 
with us, please contact us at info@blaaia.com. 

We appreciate you! 

—Your Broward LAAIA Board
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IN THE NEWS

After Years of Compounding Abuse, Policyholders Gain Protections

TALLAHASSEE, Fla. – Insurance Commissioner David Altmaier issued the following statement following today’s passage of HB 
7065, sponsored by Senator Doug Broxson and Representative Bob Rommel, limiting one-way attorney’s fees related to assignment 
of benefits (AOB) agreements:

Commissioner Altmaier said:
“OIR’s main focus is to work towards decreasing insurance costs for consumers living in Florida, while balancing the solvency 
needs of companies operating in Florida. The passage of HB 7065 is a significant step towards stemming the insurance product 
affordability and availability crisis that has grown from years of compounding AOB abuse. 

“To Chair Broxson and Chair Rommel, Senator Simmons, President Galvano and Speaker Oliva, CFO Patronis, Governor DeSantis 
and the many esteemed legislators who fought tirelessly to protect their constituents from AOB abuse, thank you. Your unwillingness 
to tolerate abusive, deceptive practices that benefit only a few, while increasing the cost of living for every hardworking Floridian, 
is a testament to your perseverance.” 
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THE INFORMED AGENT

SOURCE: The Rough Notes Company, Inc. March 29, 2019 | Reprinted with sincere thanks.
by Michael Wayne

ur industry is aging. At every level, colleagues are 
retiring. And the shortage of individuals entering 
the world of insurance has created a dearth when 
it comes to viable replacements. For many who 
have been paying attention to the issue, their 

action plan up until now has likely included pilfering talent 
from competing agencies or trying to determine best practices 
to ward off adversarial poaching. But swiping employees is 
not a sustainable practice, and it is time we turned our eyes 
outward to find the insurance professionals that we need.
 Aside from some who grew up in insurance because their 
parents are or were a part of the independent agency 
system, there hasn’t been a lot of times when the response to, 
“What do you want to be when you grow up?” has been, 

FIVE UNLIKELY PLACES TO 
FIND NEW EMPLOYEES

Are You Looking For New Team Members In All The Same Places Your Competitors Are?

O
“I want to sell insurance,” “I want to be an account manager 
and handle the day-to-day issues that organizations face 
related to their insurance needs,” or “I want to advocate for 
clients as they navigate the claims process when they have 
an issue.”
 Insurance is not mentioned in the same breath as doctor, 
lawyer, teacher, astronaut, football player, or actor. 
Unquestionably, the industry has a perception problem that 
requires a drastic makeover. That issue cannot be solved in 
the confines of this article, but what I can do is provide some 
unlikely places for you to find new employees.
 High school career fairs/career days
As the saying goes, “If you don’t want a rotten apple, don’t 
pick from the barrel. Go to the tree.” Your college fair booth
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reaching out to a former co-worker that you think has what 
it takes to make it in the insurance industry. It is less stressful
to contact someone with whom you have a prior relationship 
and try to successfully recruit them than it is harvesting 
résumés cold, right? While it would be extremely tempting 
to reach out to only the co-workers that you had a very close 
relationship with, part of your thought process should be to 
think of the colleagues that you had admiration for, those 
whose work made them stand out for positive reasons.

PRESSURE UNDER FIRE
 Sometimes when a client is calling in to your agency, the 
reason isn’t a happy one. More often than not, there is a 
crisis that requires immediate attention and a cool head. 
Nine times out of 10 (no, this isn’t scientific) a calm tone 
with a sense of confidence will be enough to open the lines 
of communication enough so that an initially hostile person 
can be lured into a rational conversation with a positive out-
come. Look for people outside of your office when you are 
shopping, when you are at a restaurant, when you are at an 
event—wherever—who have the ability to not get flustered 
when they are assisting someone who is looking to have 
their world made whole again.

OUT OF THE MOUTHS OF BABES
 Simply stated, you children, your employees’ children, 
your friends’ children, your nieces, your nephews—basically 
anyone you know who may know someone of college age—
can be a resource. They may not want to work for you, but 
odds are they know someone who would make a great in-
tern or potential future employee. Make sure you share with 
them the types of people you are looking for and the skills 
that will be necessary to be successful. Don’t try to sell the 
position. Sell the personality that you want to be a part of 
your team. You can always train for the position.
 By thinking differently, you may find it easier—and faster—to 
deal with a challenge virtually every one of your competitors 
is facing. And that can represent a serious advantage. e

is not likely to draw the attention of many junior and senior 
job seekers. Participating in those events can be beneficial, 
but only if you have someone who can efficiently grab the 
attention of a 20- or 21-year-old.
 Focus younger. Find a way to pair high school students 
with a mentor in your organization and offer them 
an internship or week-long work experience that revolves 
around what interests them. If they can’t see themselves 
being excited to be a part of your team at 17 or 18, before 
they go to college, you aren’t likely to win them over at this 
stage. This is the perfect time to show a young student that 
they can actually make a great living without going to a four-year 
institution and accumulating massive debt for a degree that 
they may not actually ever use.

 [S]wiping employees is not a sustainable practice, and it  
 is time we turned our eyes outward to find the insurance  
 professionals that we need.

VOLUNTEERING OPPORTUNITIES
 Everyone may know your agency or brokerage as a thriving 
part of the community. Maybe you work at a large organization 
that has a statewide, regional, national, or even international 
presence. In any event, hopefully you and your employees 
are participating in community activities and events geared 
toward making where you are a better place to be. Odds 
are your agency isn’t the only organization taking part and 
you are being exposed to countless other neighbors who 
are passionate about a cause and their community. Is there 
any doubt that some of their skills can be translated into an 
insurance career? Don’t be afraid to have a conversation. 

LINKEDIN
 Social media has changed our lives immeasurably. While 
Facebook has allowed us another means to stay current with 
relatives, friends, and acquaintances, LinkedIn has provided 
an avenue for us to connect with colleagues, including those 
from past work lives. There is nothing preventing you from

THE INFORMED AGENT
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CITIZENS UPDATE

Florida’s Citizens: 
$200M Reinsurance 

Buy Needed to 
Protect Personal 

Lines Surplus

Citizens Property Insurance Corp. plans to purchase approximately $200 million in traditional reinsurance coverage for the 
2019 hurricane season to protect its Personal Lines Account (PLA) surplus it says is exposed to storm risk in areas located 
away from the coast.

The company said for the first time since 2005, Citizens will purchase traditional reinsurance for its PLA, which is comprised 
of 301,000 residential policies, most of which are not located along the coast. The reinsurance coverage will reduce Citizens’ 
PLA surplus exposure from 62 percent to 52 percent in the event of a 1-100 year storm.

This decision follows mounting losses from hurricanes, nonweather water-loss claims, litigation and assignment of benefits 
abuse, Citizens said in a statement.

“After significant losses in the Personal Lines Account from Hurricanes Irma and Michael, along with nonweather losses and 
assignment of benefits, the Personal Lines Account surplus has decreased significantly and is now exposing much more of its 
surplus for a 1-100 year storm,” Jennifer Montero, Citizens chief financial officer, told its Board of Governors on Wednesday.

Since 2015, Citizens said it has incurred net operating losses in the PLA. Along with claims from Hurricanes Irma 
and Michael, these net operating losses are driven by nonweather-related water claims, assignment of benefits abuse and 
increased litigation.

For 2018, the PLA experienced a net loss of $135.9 million.

Traditional reinsurance coverage for the Personal Lines Account will be part of a $1.6 billion risk transfer package being 
assembled for the 2019 hurricane season, which begins June 1.

Citizens said it plans to have $1.4 billion in coverage established for the Coastal Account. This includes $880 million in 
traditional reinsurance and catastrophe bonds purchased in 2017 and 2018, which remain in place for the 2019 season.

SOURCE: Citizens Property Insurance Corp. March 28, 2019 | Reprinted with sincere thanks.
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Go With The Industry Leader - RYTECH

RESIDENTIAL  &  COMMERCIAL  WATER  DAMAGE  RESTORATION  &   

MOLD REMEDIATION SERVICES  RYTECH inc.com  1-800-865-8787   

	 Centralized	Administration,	

	 FNOL	and	QA	review.

	 WRT,	ASD	and	AMRT	certified	field		

	 production	staff	on	every	job.

	 Controlling	Severity	and		

	 Best-In-Class	Customer	Service.

	 RYTRAC	In-Field	Mobile		 	 	

	 Communications	-	Provides	real-		

	 time	dashboard	to	specific	claims.

Do	The	RYTE  Thing.

Our 
SYMBOL OF SERVICE  

states  
our pledge to be the best in the business in  

Controlling Severity, Cycle Time and Customer Service.

Go With The Industry Leader - RYTECH
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LAAIAWelcomes Our Newest Members!
NATIONAL
Ample Insurance, LLC 
Tom Gallagher Insurance
V+T Wealth 
Ring By Name
The Insurance SuperStore
One Shared Health 

NEW MEMBERS 
BROWARD
Global International Insurance
Tom Gallagher Insurance
Safeline Insurance Solutions
The Fairway Insurance Group
Realty World South Florida


