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Greetings! 

Can you hear the sleigh bells ringing or the aroma of the mojo criollo 
coming from the lechon cooking in the caja china? 

As we enter the Holiday Season of this most challenging year, it is the 
perfect time to look back on the positive things we have achieved and 
those that are yet to come: 

We accomplished our first ever virtual convention. We have mastered the 
zoom platform where we have offered CE classes, and will continue to 
offer, designation classes and monthly networking meetings. We are im-
plementing our mentorship program and working on expansion. Wow, all 
of that in just a few short months! We are thankful for you, our members, 
and this industry we are so fortunate to work in. The carriers we represent 
and the consumers we protect. 

To celebrate the season, we invite you to Join us from the comfort of your 
home on December 9th for a wine tasting you certainly will not forget. 
Make sure to wear the ugliest sweater you can find, as you learn from an 
expert sommelier, and win a prize! 

“Almost every successful person begins with two beliefs: the future can 
be better than the present, and I have the power to make it so” - David 
Brooks. 

I want to wish you the Happiest of Holidays and a much Happier New 
Year. 
2020 we bid you farewell, and we remain hopeful and resilient that the 
future is brighter. 
See you in 2021!

Until next month, con mucho cariño 
Lissette Perez, President

NATIONAL BROWARD ATLANTA 
Like & Follow - Click on the icons!

https://www.laaia.com
https://www.laaia.com
https://blaaia.com
https://atlantalaaia.com
https://www.blaaia.com
https://atlantalaaia.com
https://www.facebook.com/latinagents
https://www.instagram.com/the_laaia/
https://www.facebook.com/browardlaaia/
https://www.instagram.com/browardlaaia/
https://www.facebook.com/laaia.atlanta
https://www.instagram.com/laaia_atlanta/
https://www.linkedin.com/company/laaia/?viewAsMember=true
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UPCOMING NATIONAL 
Wednesday, Dec. 9th, 2020
Holiday Virtual Wine Tasting
Whether you are getting ready for the holiday season or pre-

paring for hosting at your home, this is one event you will not 

want to miss! In this one hour virtual event, Justin Molis, Cer-

tified Wine Specialist, will guide you through a tasting flight 

of wines sent to your home or office. Justin will teach you the 

diversity of each wine and how to match it with the perfect hol-

iday dish. In your wine box, you will enjoy tasting 4 different 

wines (2 reds, 1 white, and 1 sparkling) during this interactive 

session. Space is limited so register today!

Ticket: $70

5:00 pm
To Register: https://cvent.me/vv92ae

Wednesday, Dec. 9th, 2020
CPIA 2 “Implement for Success” 
-Course Offering ID - 1131927
Register today and earn 7 CE credits! 

9:00 am - 5:00 pm
To Register: https://cvent.me/vv92ae

Tuesday, Dec. 15th, 2020
CPIA 3 “Sustain Success” – Course 
Offering ID - 1131928
Register today and earn 7 CE credits! 
9:00 am - 5:00 pm
To Register: https://cvent.me/vv92ae

Friday, Dec. 11th, 2020
Lunch and Learn with the LAAIA
In this virtual reality, LinkedIn social networking is more 
important than ever in maintaining, nurturing,and growing 
our business networks. Yet, many marketers and business 
owners & leaders don’t know what to do to improve results. 
In this session, you will hear from industry expert, Erik Cha-
fin, on how to boost your professional brand and visibility 
on LinkedIn and beat the LinkedIn Algorithm.
12:00 pm - 1:00 pm
To Register: https://cvent.me/vv92ae

Santa and the LAAIA will be delivering toys for 
the kids at Holtz Children’s Hospital on 
Saturday December 12.  Your toy donations 

are appreciated.  Please bring your unwrapped 
toy to  LP Insurance located 801 West 48th 
Street, Suite B, Hialeah, FL  prior to December 
9th.  Thank you for your generosity!

https://laaia.com/meet-reg1.php?id=10
https://zoom.us/meeting/register/tJ0kfuurpzsrGdAfR6JSaEfigSguKp1zwRp9
https://zoom.us/meeting/register/tJIodeGprj4pGtDMgVi-VDxrkcPYk29LbuIz
https://zoom.us/webinar/register/WN_ldpzZgiXSZSvEZg3kUpYKw
https://laaia.com/meet-reg1.php?id=10
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CHARITY CORNER
The show must go on! and it did!  On October 31, 2020, we launched our first Virtual 5K Walk to benefit the Holtz Children’s Hospital.  For 30 

years, the LAAIA has been delivering gifts to children being treated at the Holtz Children’s Hospital.  Thanks to the generosity of our agency mem-

bers and company partners, our association has been honored to sponsor an arts and crafts and music therapy room named after the LAAIA.  This 

room is available to patients and their families while spending days and even weeks at the hospital and also serves as a special music therapy 

area during medical treatments. 
 

The unique circumstances of this year brought us the opportunity to think outside the box and create a virtual walk/runathon.  The 5K event, start-

ed at 9am with over 60 participants and a live DJ playing great tunes on a live streaming website.  Several participants created their own groups 

in different areas of the cities.  Lisette Perez, our President, participated in a group with 15 walkers leaving from the Coco Plum circle in Coral Ga-

bles joined by Janet Garcia Lorenzo, Melissa Acosta (event coordinator), Jackie Pena (event coordinator).  Another group in Mid-town Miami was 

joined by Silvia Villareal (event coordinator) and Maria Vila (LAAIA director).  Gaby Dominguez walked with her family at the FIY South campus.  

The event was not only a lot of fun and helped us collect much needed money for Holtz.   A very special thanks to the generosity of this year’s 

sponsors, Prime Insurance and Security Underwriters, and over 60 agency and company participants at the 5K Walk/run.  The 5K event helped 

collect  a $5500 towards our contribution to Holtz this year.  On December 12, the LAAIA charity committee along with other volunteers will be 

taking toys and our annual donation check to the Holtz Children’s Hospital.  THANK YOU TO ALL FOR YOUR GENEROSITY!  

- Jackie Pena, Charity Committee Chair -

Thank you to our sponsors, DJ Avy Gonzalex, Security Underwriting Managers & Prime Insurance!



THE TORCH | DECEMBER 2020 4

CONVENTION WRAP
For the first time in our 50-year history, the Latin American Association of Insurance Agencies host-

ed a virtual convention. We created a fully immersive online experience that took place on November 

6. The LAAIA went beyond broadcasting content sessions. This year’s convention brought all attendees 

together no matter where they were with connection, energy, personality, and excitement as done in 

past years. We hope you enjoyed the LAAIA 50th Convention just as much as we did!

A SPECIAL THANK YOU TO OUR SPONSORS!
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TESTIMONIALS:
I have attended 5 virtual conventions this year.  The LAAIA convention has been the best one so far.  We did 
have more attendee interaction than in any of the others at our virtual booth.
Jon Ringvald
Relativity6.com | Chief Marketing Officer

Although this year’s platform was different, I was surprised that the convention exceeded my expectations. I 
rather enjoyed the many aspects of this platform, but the break-out rooms added that next level. I was able to get 
an issue that I was having with a carrier resolved in real-time, which was a timesaver for me.
Cynthia Scott 
University Insurance Group/ Agency Owner
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SPECIAL ANNOUNCEMENT

STATE OF FLORIDA
OFFICE OF THE GOVERNOR EXECUTIVE ORDER NUMBER 20-276

Emergency Management -Extension of ExecutiveOrder20-52-COVID-19)
WHEREAS, on March 9, 2020, I issued Executive Order 20-52, declaring a s mergency for the entire 

state due to COVID-19; and
WHEREAS, no state of emergency declared pursuant to the Florida Emergency

Management Act may continue for more than 60 days unless renewed by the Governor; and
WHEREAS, the impact of COVID-19 poses a continuing threat to the health, safety

and welfare of the State of Florida and its residents; and
WHEREAS, as Florida recovers and re-launches its economy, I am committed to providing all avail-

able resources to assist Floridians and local communities with their efforts. 
NOW, THEREFORE, I, RON DESANTIS, as Governor of Florida, by virtue of the authority vested 
in me by Article IV, Section I (a) of the Florida Constitution and by the Florida Emergency Management 

Act, as amended, and all other applicable laws, promulgate the following Executive Order, to take 
immediate effect: 

Section 1. The state of emergency declared i_n · Executive Order 20-52, as extended by Executive Or-
ders 20-114, 20-166, 20-192 and 20-213 will be extended for 60 days following the issuance of this 

order for the entire State of Florida. 
Section 2. All actions taken by the Director of the Division of Emergency Management as the State 

Coordinating Officer with respect to this emergency before the issuance of this Executive Order are rati-
fied, and he is directed to continue to execute the State’s Comprehensive Emergency Management Plan 

and other response, recovery, and mitigation plans necessary to cope with the emergency. 
Section 3. Except as amended herein, Executive Order 20-52, extended by Executive Orders 20-114, 

20-166, 20-192 and 20-213 is ratified and reaffirmed.
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 Proven claims service - nationwide

 Technology designed for ease of use, 
accuracy, and NFIP compliance

 Personalized customer service to meet 
your needs online via chat or by phone  
(8:00 a.m. – 8:00p.m. EST)

 Training, sales, and marketing support 
to grow your business

 Excess flood coverage options to insure 
up to replacement cost*

 *Subject to underwriting guidelines

FLOOD INSURANCE 
CHANGES 
EVERYTHING 

Call us for flood choices. 
Wright Flood Marketing at 866-373-5663  
or floodmarketing@weareflood.com

2019 Wright Flood®. All rights reserved. 

https://ar.agencyrevolution.com/LAAIA?utm_source=LAAIA&utm_medium=email&utm_term=march_2020&utm_content=newsletter&utm_campaign=AR+Partner+-+LAAIA
http://rmail.com/laaia
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BROWARD HIGHLIGHTS
Season’s Greetings to you and your family, and very best wishes for the New Year!! 

I know I speak for many when I say that we are glad to see 2020 go and that we are 
hopeful that 2021 will be a brighter, better year for all of us. Although this holiday 
will be different from what many of us are accustomed to, I encourage you to seek 
out the positive in it all.                  

 It’s the perfect time to start a new tradition, such as lending a hand to those less 
fortunate. It’s a sure-fire way to bring joy into the season. For instance, contactless delivery of food to friends and neighbors, 
watching a holiday movie together with family over video chat, go virtual on-line shopping with friends. Whatever it is that you 
choose to do, have fun doing it. 

Thankfully, 2020’s record-breaking hurricane season in the past now that the season is over. (Phew!) For only the second time 
in history, the Greek alphabet was used, extending through the 9th name in the list, Iota. Remarkably, Florida remained mostly 
unscathed by its’ 30 active storms while the Gulf Coast took its share of the brunt. 

Use this last month of the year to finish strong, reflect, finalize goals, and invest in yourself to be the best that you can be for the 
year ahead. I recommend that you get out of your comfort zone to continue your growth. Whether you set new year resolutions 
or not, make peace and leave this year in the rearview mirror where it belongs. Next year will soon be upon us, get ready! 

Please share your holiday moments with us on social media using the blaaia hashtag. We welcome your suggestions, comments, 
or insurance-related questions at askBlair@BLAAIA.com. My team and I are always willing to help in any way.

Remember: “The Comeback is Greater than the Setback”
Andy Pappas 
President of the Broward Chapter
2020-2021
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Select LifeNet4Families as your charitable 
organization of choice on Amazon.  Every 

time you shop, Amazon will donate to them!

mailto:askBlair%40BLAAIA.com?subject=
https://smile.amazon.com/gp/chpf/homepage?orig=%2F
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ATLANTA HIGHLIGHTS
This month the LAAIA Atlanta is proud to showcase the valiant efforts and excep-
tional work of Corners Outreach and their founding member, Larry Campbell. 
Corners Outreach just held their 3rd Annual Gala, “Evening with a Purpose” as 
they continue to bless the lives of low-income families in now their 8th year. 
Corners Outreach is much more than an after-school program It has become 
an opportunity for the entire family. “Evening with a Purpose” raised more than 
$100,000 for the betterment and continued success of each child and their fam-
ily.

Recently Mundo Hispanico featured a well deserve story on Larry Campbell a 
true “Friends of Hispanics” with a broad heart and Corners Outreach. Read the 
article here and find out how you can also support. As for us, we will continue 
to support Corners Outreach in their success of lessening the burdens of families, 
one child at a time.
 
#GIVINGTUESDAY
 

A President’s Message

What a year has 2020 been for everyone!! So, now that 
we’re about to happily wrap up this year, let’s focus on 
what’s important during the holidays; our family, friends, 
and giving to the less fortunate! Let’s leave all the nega-
tivity behind and celebrate and be thankful for what we 
have! We look forward to welcoming 2021, regard-

less of what happens, we will stay positive and continue to work hard. Happy 
Holidays! 
 
Enrique Perez Blanco
President - LAAIA Atlanta Chapter
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https://www.youtube.com/watch?v=3tqFvtX1rRQ&feature=youtu.be
https://en.mundohispanico.com/larry-campell-a-true-friend-of-hispanics-with-a-broad-heart/3/
https://en.mundohispanico.com/larry-campell-a-true-friend-of-hispanics-with-a-broad-heart/3/
https://give.cornersoutreach.org/campaign/giving-tuesday-2020/c310504
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SOURCE: hrexecutive.com, Nov. 2020 | Reprinted with sincere thanks by Carol Patton

Remote workers could use a reminder of 
their employers’ appreciation this holiday 
season. 

IUndoubtedly, COVID-19 will force many employers to aban-
don their traditional holiday parties this year, prompting 
some HR leaders to shift their attention to employee gifts. 
What types of gifts can better connect remote workers to 
each other and the organization while helping to build the 
company’s brand?

Think caring. Think cozy. Think creative. Employee gifts have 
become more personalized this year, says Leo Friedman, 
CEO at iPromo, an online promotions, products and corpo-
rate gift-giving company.

“We’re seeing cozy blankets and [apparel] like sweaters and 
robes and heated mugs that are super-popular,” he says, 
explaining that, via a Bluetooth connection, the mugs keep 
beverages at a desired, set temperature. “The fact that we 
already have so many orders for plants also surprised me.”

With more room in their holiday budgets without expensive 
company parties, many organizations are instead spending 
on employee gifts. At iPromo, the amount has climbed by 
double digits this year. So far, Friedman says, the average 
spend per gift by employers with more than 500 employees 
falls between $25 and $35; 100 to 500 employees is $50 
to $70; and small companies, under 100 employees, ex-
ceeds $100.

He says any employee touchpoint, especially on a broad 
spectrum during a pandemic, acts as a reflection of a com-
pany’s values. Thoughtful gifts tend to make a big splash 
toward connecting remote employees and expressing the 
company’s caring and gratitude.

Consider empowering department heads to select specific 
gifts for staff, he says. Although a universal gift like a brand-
ed blanket may be a no-brainer, he says, HR should take 
pains to avoid appearing tone-deaf.

“Ask department heads to choose a gift that makes the most 
sense for their department like a power bank [to recharge 
cell phones] for sales professionals who travel,” Friedman 
says. “If you give something that makes no sense to a team 
or doesn’t gel well, it’s really just a waste of money.”

Gift-giving is an art, he adds. Get creative. A good example 
is Rouxbe, an online culinary school that enables employees 
to select a three-course meal—including cocktails—from its 
menu. Individuals then receive a box of ingredients the day 
of their company’s virtual party or a gift card to their local 
grocery store.

READ MORE: https://bit.ly/2y3ZIDy

AGENT OF CHANGE

During COVID, holiday gift-giving can be HR’s 
‘time to shine’

https://hrexecutive.com/during-covid-holiday-gift-giving-can-be-hrs-time-to-shine/


THE TORCH | DECEMBER 2020 10

SOURCE: myfloridacfo.com, Nov. 2020 | Reprinted with sincere thanks

Don’t do it. Do not allow yourself to be re-
cruited by a marketer touting cheaper health 
insurance or a guaranteed “can’t lose” in-
vestment for your clients.

Many times the sales materials will be impressive, and 
fabricated letters from regulators or others will give the 
appearance of legitimacy. Some of the warning signs 
of an unauthorized or bogus health plan will be the use 
of trade associations, unions or affinity groups that a 
consumer must join to be eligible for coverage. Another 
warning sign is the use of the phrase “Multiple Employer 
Welfare Arrangement” (MEWA).  While MEWAs can 
be legitimate, they must be licensed by the state, and 
not many are. The marketers may claim their plan is a 
federal plan or an Employee Retirement Income Security 
Act (ERISA) plan and is exempt from state regulation, 
which is a definite red flag.

There is always someone who has a guaranteed, get-
rich-quick investment seeking out insurance profes-
sionals with an established market of clients to whom 
they can sell these products. These bogus investments 
can range from communications equipment companies 
to real estate and land development opportunities, which 
almost always turn out to be unregistered securities. 
These investments have been so well packaged and 
pitched that some agents also purchased them, as did 
their family members.

Too often unsuspecting agents have allowed themselves 
and their clients to become victims by purchasing a less 
expensive health plan that never paid any claims, or 
an investment promising high returns that turned out to 
be a sham. The last time there was a peak in this type 
of activity, numerous consumers were financially 
devastated as they were left holding unpaid medical 
bills or worthless investments. As a result, agents lost 
their insurance licenses and were also subjected to 
criminal penalties and civil lawsuits.

As an insurance professional you are responsible for 
conducting necessary due diligence to avoid putting 
your clients at risk. The excuses, “I thought it was 
legitimate” and “I was fooled and am also a victim,” 
are not acceptable defenses. When verifying an 
insurance company’s license or whether an investment 
is registered, make sure that you have the correct and 
complete name as some scams will use names 
similar to licensed companies and registered 
investments to create confusion. Don’t do it; do not al-
low yourself to become another victim. 
Verify before you sell!

READ MORE: https://bit.ly/2y3ZIDy

THE INFORMED  AGENT

STAY INFORMED - STAY LEGAL 
VERIFY BEFORE YOU SELL!

https://www.myfloridacfo.com/Division/Agents/Industry/warnings/unauth-insur.htm
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Send us your hardest-to-place risks.

We’ll help you win the business.

For nearly 75 years, MacNeill Group® has been driven by 
an unwavering commitment to ensuring the success of our 
agents and partners.

If you’re looking for commercial, personal, flood or 
transportation lines, MacNeill is here to help.

COMMERCIAL PERSONAL

FLOOD TRANSPORTATION

Quote now.
macneillgroup.com

 https://kemper.zoom.us/webinar/register/WN_HlStzdLhSu-2RZI9J7JLQw
https://www.rmail.com/laaia
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SPECIAL ANNOUNCEMENT

OIR Orders Larger Workers’ Compensation 
Insurance Rate Decrease for 2021

TALLAHASSEE, Fla. – Florida Insurance Commissioner David Altmaier has issued an Order to the National 
Council on Compensation Insurance (NCCI) requesting an amended rate filing to further reduce workers’ com-
pensation rates for 2021. The Order notifies NCCI that the rate filing submitted for a 5.7% rate decrease has 

been disapproved and, if amended by November 4, 2020, will be approved with the larger workers’ compen-
sation rate decrease of 6.6%. Approval of the revised 6.6% rate decrease is contingent on the amended filing 

being submitted with changes as stipulated within the Order.
If approved by OIR, the revised rate decrease would become effective on January 1, 2021, for new and renew-
al business. For more information about the NCCI public hearing and rate filing, visit the OIR NCCI Public Rate 

Hearing webpage. 

From all of us at the LAAIA, we wish you: 
Happy Holidays and a joyful New year!
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SOURCE: Itampabaytimes-fl.newsmemory.com, Nov. 2020 | Reprinted with sincere thanks by MALENA CAROLLO

State regulators approved a merger this week between 
one of the state’s largest property insurers and a Bermu-
da-based company.

The Florida Office of Insurance Regulation approved 
Gulf & Atlantic Insurance Companies’ acquisition of 
Southern Fidelity Insurance Co. on Monday, according 
to a regulatory filing. Gulf & Atlantic is owned by 
Hudson Structured Capital Management.

“There is no impact to consumers’ coverage as a result 
of the acquisition,” said Alexis Bakofsky, spokeswoman 
for the regulator. “As always, (the Office of Insurance 
Regulation’s) main focus is to foster a stable and 
competitive insurance market and engage in regulatory 
activities to protect consumers.”

The acquisition is meant to give Southern Fidelity, the 
state’s 11th largest property insurer by policies, more 
f inancial stabil i ty. Southern Fideli ty and i ts 
recently-acquired sister company, Capitol Preferred 
Insurance Co., reported collective year-to-date losses of 
$40 million as of June, according to regulatory filings. 
The losses build on increasingly large multimillion-dollar 
losses since 2017. Prior to its acquisition in August, 
Capitol Preferred was the ninth largest property insurer 
by policies in the state.

 Their troubles are the latest in a series of issues for 
the state’s property insurance market. Insurers this year 
fi led for double-digit rate increases to cover 
outstanding hurricane claims, spiking reinsurance rates 
and increased litigation. State regulators are currently 
looking into insurers’ financial arrangements with their 
affiliates.

As part of the merger between Southern Fidelity and 
Capitol Preferred, Southern Fidelity was required to 
raise capital by the end of the year to bolster its 
financial standing. The amount it was required to raise 
is considered a trade secret and is not public.

Hudson Structured took a majority stake in the 
company in November, and will steer its financial 
future.

James Graganella, who founded both Southern Fidelity 
and Capitol Preferred, will remain the company’s chief 
executive.

READ MORE: https://bit.ly/2y3ZIDy

IN THE NEWS

Bermuda firm to acquire insurer

https://tampabaytimes-fl.newsmemory.com/?publink=04e960a24
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WE WOULD LIKE TO THANK OUR 
NEWSLETTER SPONSORS!

INSPIRATIONAL CORNER
By Barry Sanders
The holiday season is among us. It’s certainly going to be 
different this year. Please remember that it’s not about the 
presents, it’s about your presence. Reach out to those you 
love, reach out to those you miss and help those that need it.
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BROWARD
Oscar Lora from Ohana Inspections

Risk Strategy Company

 
LAAIAWelcomes 
Our Newest Members!

NEW 
MEMBERS

*** During this special time we are making sure our members are getting valuable resources to be informed and get the necessary tools to 
navigate these difficult times.  Remember the LAAIA is providing you :
Free webinars . Virtual networking . Providing you with Covid resources . Providing charitable donations . Engaging in legislative efforts

Remember your feedback is always welcomed and we would love to hear from all of you!

NATIONAL
All in One Insurance Solutions, LLC

Golden Trust Insurance

J & B FL Insurance Corp. 

https://www.laaia.com/wp-content/uploads/LAAIA-Scholarship-Award-Revised-9-24-19.pdf

